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Acting in a responsible manner comes naturally to 

modern companies and contemporary human beings. 

This is an approach and behaviour that Lindab fully 

supports and has long been adopted. Acting with what 

is termed social responsibility towards all our stake-

holders as well as the environment itself is becoming 

increasingly important. Social responsibility is about 

the ways in which companies and organisations take 

responsibility and are accountable for the impact of 

their activities on society and environment. 

A company’s activities, behaviour and standards within 

social responsibility are something that the surrounding 

world is putting ever increasing attention to. Since we 

see these matters as very important to the continued 

success of Lindab we have decided to clarify our inten-

tions and activities within social responsibility and to 

gather all our policies, guidelines and values under the 

common name of Lindab Life. 

By acting true to the policies and guidelines of Lindab 

Life, we will all contribute to further strengthen our 

actions within this important area. Since all our actions 

and deeds are parts of the heritage we leave to coming 

generations, acting with true responsibility towards the 

society and environment will undoubtedly increase our 

positive contribution to this cause. In doing so we cre-

ate a win-win situation with advantages for both all our 

stakeholders and Lindab.

Lindab Life is about our responsibility and conduct 

in the daily business. It is about the way in which we 

act towards our customers, suppliers and partners, 

towards our employees and interact with the socie-

ties in which we are present. Furthermore, it covers 

all important issues concerning the environment, both 

from a process and product perspective.

Lindab Life consists of four areas – Business, 

Environment, Employees and Society – and 

describes the policies, set of rules and tools that guide 

and determine our conduct within these important 

fields. As you will see in the following presentation, 

many of the principles and guidelines are by no means 

new to Lindab, but are known and familiar to many of 

us. With Lindab Life this message and way of acting 

shall be more in focus and familiar to all of us. By acting 

true to the Lindab Life principles we will strengthen our 

company and the Lindab brand even further. 

We believe that our way of doing business, the well-

known entrepreneurial “Lindab Spirit” and our concern 

towards our employees as well as our energy efficient 

and sustainable steel-based solutions are something 

we can all be proud of. By being clear and transpar-

ent in these matters, and further increase our activities 

within this important area, we believe that Lindab Life 

will be truly beneficial to both all our stakeholders and 

Lindab in the short as well as the long run.        

Lindab Life 
– focusing on responsible behaviour

David Brodetsky

President and CEO

Lindab International AB

We believe that Lindab Life will be truly beneficial to 

both all our stakeholders and Lindab in the short as 

well as the long run.
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Lindab Life is the unifying name for Lindab’s 
long term responsibility towards our customers, 
employees and other stakeholders as well as the 
societies we are present in and, of course, the 
environment we all live in.

The approach to social responsibility can be seen as going through three 

phases. First people start to consider issues like the environment because 

they are pushed to do so. Then they see the actual sense in it. Eventually 

they leave selfish motives and compulsion behind and become convinced 

about it because it is in fact the right thing to do.

’’
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We see many good reasons for presenting Lindab Life, 

which is why we do this on our own initiative. We have 

always had a strong focus on continuous improvement 

and in creating strong customer values. It is our belief 

that Lindab Life will have a big impact on our capacity 

to achieve these goals. 

Lindab Life will be an important factor and a guid-

ing light for us, but it will also be a way of improving and 

strengthening our business.

Some of the more important reasons behind Lindab 

Life, and a well-defined and operational strategy for 

social responsibility, can be summed up as follows. 

We can better manage and minimize risk and avoid 

potentially damaging situations and occurrences. More 

energy efficient processes and a safe and healthy 

working environment are examples of Lindab Life activi-

ties. We believe that the introduction of Lindab Life will 

strengthen the Group’s focus on environmental and 

energy efficient product solutions. This will no doubt 

help us identify opportunities and create added sales. 

It will also strengthen Lindab’s reputation as a good 

employer as well as being a good and reliable business 

partner. In turn this will strengthen the Lindab brand 

and create value for our owners. Lindab Life is about 

creating a win-win situation.

Our intentions with Lindab Life are not only to put our 

foot down and declare our position and stand point 

regarding matters of social responsibility. It is also 

to make it a natural component of everyday Lindab 

activities and, as you will see, Lindab Life will gradually 

become part of our printed and web based presenta-

tions, marketing and information material. 

We will continually seek to improve and better our-

selves and we welcome suggestions and initiatives from 

all our employees on these matters, be it new ideas 

for environmentally friendly processes or products, 

improved working place safety or local society support, 

to name a few examples. Acting on deviations from the 

Lindab Life principles is of great importance. Which 

is why Lindab’s Code of Ethics lists the whistleblower 

function, i.e. our common opportunity to anonymously 

report on misconduct, as an important ingredient.

Our vision is to be “the leader in industrialised ventilation 

and building solutions – Europewide”. We have a long 

history of continuous efforts towards being a good and 

trustworthy business partner, with market driven solu-

tions as well as being a responsible andencouraging 

employer. With Lindab Life we will not only strengthen 

Assembling all our policies and guidelines within social responsibility 

into one unifying platform – Lindab Life – is of undeniable importance. 

Lindab Life does not constitute new and untried practises and meth-

ods for Lindab. With Lindab Life we increase the power and pace of our 

endeavours towards better, more developed and improved practises.

Why is Lindab Life important?

lindab lifelindab

We see many good reasons for presenting Lindab 

Life, which is why we do this on our own initiative.

’’
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these efforts but it will also help us take further steps 

towards realising our vision.

The following presentation will briefly present Lindab Life’s 

four areas – Business, Environment, Employees and 

Society – and their associated principles, policies and, 

where appropriate, targets. 
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Lindab Life is based on the 
following guidelines:  

 •  IS0 26000 
  guidelines for social responsibility

 • Global Compact 
  guidelines for human rights, environment, etc

 • Global Reporting Initiative 
  guidelines for sustainable reporting
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We have a long tradition of continuously improving 

our ways of doing business. Sound business ethics 

and core values that are instrumental in increasing the 

customer value we offer, are fundamental to our daily 

activities. These are all-important factors that build our 

customers’ trust, confidence and satisfaction in their 

business partnership with Lindab.

Lindab’s core values – Simplifying Construc–

tion, Down to Earth and Neatness and Order 

– have a fundamental importance for all our business 

activities. Our commitment to social responsibility and 

Lindab Life can in many ways be seen as derived from 

these core values. Briefly, we produce products that 

give our customers energy efficient, healthy buildings 

and indoor climate with a minimal effect on the environ-

ment. We develop and produce our products with care 

for human life and the environment and, finally we value 

ethical behaviour and conduct our business in a trans-

parent fashion.

Lindab’s Code of Ethics is a set of rules that is 

implemented and followed throughout the Group. They 

are based on the generally accepted rules for ethical 

behaviour in a contemporary business environment and 

on the UN Convention for Human Rights.

In short Lindab’s Code of Ethics dictates that 

Lindab’s conduct always shall comply with local laws 

and regulations and that proper business behaviour 

with high standards is demanded in all contacts with 

customers, suppliers and other stakeholders. Our Code 

of Ethics also demonstrates our non-acceptance of cor-

ruption. Being the market leader in most of our markets 

it also rules that we should refrain from activities that 

could be considered as violations of competition legisla-

Acting as a reliable and ethical business partner and fulfilling the expectations of our cus-

tomers, suppliers and other partners have always been key to the success of Lindab. In 

this context our Code of Ethics and Lindab core values play a crucial role in guiding and 

determining our behaviour and activities. Our Business approach within Lindab Life has 

however another similarly important facet, namely our ability to present our customers 

with strong product and system advantages – built-in sustainability, improved ergonomics 

and profitable economics for simplified construction.

’’
Sound business ethics and core values that are 

instrumental in increasing the customer value we 

offer, are fundamental to all our daily activities.
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tion. Fair competition is a prerequisite to our business.

Furthermore, the Code of Ethics also demands 

that all employees and members of the Board must act 

in a manner that does not harm Lindab and that strict 

neutrality should apply in all matters concerning political 

parties and candidates.

The Group’s reporting must be transparent and 

follow accounting procedures, be open, relevant, clear 

and punctual. Relevance, openness and clarity also 

guide our marketing communications.

Our Code of Ethics also sets minimized environ- 

mental impact throughout the product life cycle as  

an aim and the fulfilment of a safe and healthy work- 

ing environment.  

Finally Lindab’s Code of Ethics states that all our 

activities should be carried out with a respect for 

human rights and exclude discrimination on the  

basis of, for example, gender, race, religion, sexual  

orientation, union affiliation, social and ethnic origin.  

We may never use child labour, directly or indirectly. 

Examples of further important policies and guide-

lines that support our business activities are our 

Competition Law Handbook, IT Policy, 

Insider Policy, Treasury Policy and 

Information Policy. 

The Lindab Group also controls and do follow-ups of 

our factual activities and actions and their adherence to 

our policies and guidelines.

Lindab endorses UN Global Compact and has 

adopted its ten principles derived from the Universal 

Declaration of Human Rights, the Rio Declaration on 

Environment and Development, the United Nations

Convention Against Corruption and other principles. 

Furthermore our sustainability report is based on the 

Global Reporting Initiative (GRI).

We truly believe that a solid and unanimous ethi-

cal behaviour supports the business of Lindab and 

presents our stakeholders and ourselves with a win-win 

situation. This also applies to our ability to present the 

market with strong product advantages. Our solutions 

comprise alternatives with first class energy efficient 

and environmental qualities, as well as state-of-the art 

ergonomics, economics and ease of installation. As 

much as sound business ethics is of greatest impor-

tance to us, so is the ability and willingness to offer sus-

tainable solutions for the 21st century.

 

For further information see the Lindab Life 

section on LindNet.
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The Lindab Group stands by a long-lasting protection 

of the environment and is aware of its responsibility 

towards the next generations. 

Since our beginning we have presented the market 

with steel-based solutions and have for over 50 years 

been offering products that are healthy, highly recycla-

ble and environmentally friendly. 

To us, the environmental responsibility is not limited to 

our processes alone. Approximately 40 % of Europe’s 

energy consumption and a large portion of the regions 

total man made GHG (greenhouse gas) emissions are 

connected to the building’s lifecycle including ventila-

tion, heating and lighting of buildings. 

Improving the energy performance of buildings is 

an effective action against climate change and our aim 

is to significantly increase our impact within the area of 

energy efficient solutions.

We practice a precautionary approach which means 

that we substitute materials and processes that pose a 

risk to the environment. This has been practiced by the 

Group for many years and has lead to several important 

changes in our choice of raw materials, surface treat-

ments and chemical products used in the production. 

Some examples are the replacement of PVC-based 

paint and the recent change to Chromium-6 free pas-

sivation of steel. Several of these changes have also led 

to a safer working environment for our employees.

Lindab’s Environmental commitment is established in 

the Code of Ethics and incorporated into the Group’s 

daily business through the Environmental Policy. 

The policy focus on four core areas: Environmental 

consideration, Products, Manufacturing and Commu-

nication. Essential items of the policy are the obligation 

to continuously improve our environmental performance 

in a structuralized and efficient fashion that guarantees 

compliance with environmental laws. 

The environmental policy is accessible for every-

one, both within and outside the company. The policy 

applies to everyone within the Group as well as to sup-

pliers, subcontractors and other partners that we 

do business with.

In line with the Group’s environmental commitment a 

series of long-term environmental targets, with the aim 

of reducing our impact on the environment and the cli-

mate, have been adopted.

Our responsibility to the environment and the heritage we leave to the next 

generations have influenced our activities since many years. This respon-

sibility not only manifests itself in our long and short term activities and 

targets that aim at reducing the environmental impact of our processes. 

Similarly important are the product solutions we offer and that significantly 

will contribute to buildings becoming more energy efficient and environmen-

tally friendly. 
’’

The Lindab Group stands by a long-lasting protec-

tion of the environment and is aware of its 

responsibility towards the coming generations.
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The Lindab Group’s Energy and Climate Targets

By 2020 (with base year 2008) state three goals: 

•  Decrease the energy consumption by 20 %

•   20 % of the consumed energy shall 
 come from renewable sources and (3) 

•  Decrease the Carbon Dioxide 
 emissions by 20 %

As part of the strategy for achieving the long-term 

targets corresponding short-term targets have been 

adopted by each business area. In order to achieve 

these targets, all business units have identified and 

committed to a number of projects that aim to improve 

the processes and decrease the energy consump-

tion and thus reduce our carbon dioxide emissions. All 

activities are published in a common database for all to 

be inspired by. This database is continuously updated 

with new projects and results from finished ones. 

Each business unit is carefully monitored and bench-

marked internally on a continuing base. The result of 

each business unit is published on LindNet. Business 

units that are successful will be presented as a model 

and example of good practice.

All business units have the assistance of the Lindab 

Environmental Council that works to ensure the imple-

mentation of guidelines and targets and acts as a com-

municator of good environmental performance through-

out the Group.

The Group’s collected environmental perform-

ance is presented annually in the Lindab Life – Social 

Responsibility section of the Annual Report. 

Our solutions for energy efficient, healthy buildings and 

indoor climate with a minimal environmental impact are 

of great importance for our operations and strongly 

support our business. This development is in response 

of a steadily increasing demand from customers, 

end-customers and consumers who seek to switch 

to solutions with a smaller carbon footprint and dimin-

ished negative impact on the environment and climate. 

Customer driven green solutions based on our contin-

ued research and development will play an increasingly 

important role for Lindab.

For further information see the Lindab Life 

section on LindNet.

 The Lindab Group’s Energy and Climate Targets

  By 2020 (with base year 2008)

  •  Decrease the energy consumption by 20 %

  •  20 % of the consumed energy shall come from renewable sources

  •  Decrease the Carbon Dioxide emissions by 20 %
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Supporting and maintaining Lindab’s success factors 

are of great importance to us. Dedicated employees 

and the entrepreneurship of Lindab are among our 

most decisive driving forces. In order to ensure future 

development Lindab invests in broad skills develop-

ment and the implementation of the company’s corpo-

rate culture. We seek to attract and retain devoted and 

engaged employees from all categories and to secure 

our supply of competent and goal-oriented leaders.

Lindab’s core values and Code of Ethics constitute 

a firm base for the daily activities and actions of our 

employees. As does Lindab’s endorsement of UN 

Global Compact and the Universal Declaration of 

Human Rights. These values and codes are also the 

base for the Group’s different employee programmes 

that promote increased skills and personal develop-

ment, management training and sourcing, business 

training as well as health and security. 

Lindab’s core values, Simplifying Construction, Down 

to Earth and Neatness and Order, also form the basis 

for the entrepreneurial culture that runs throughout the 

entire company. As Lindab has grown and developed, 

internationally in particular, it has become increas-

ingly important to clarify and promote the firmly rooted 

corporate culture. With respect for cultural differences 

between the various countries where Lindab oper-

ates, we have always sought to instil these core values 

among new employees throughout the Group.

Lindab Lifestyle is a valuable tool for strengthening the 

implementation of our corporate culture and Lindab’s 

approach to leadership with simple and clear mes-

sages. Lindab Lifestyle helps underline the impor-

tance of transparency and entrepreneurship as a way 

of increased and focused competitiveness. Lindab’s 

management is built on a broad knowledge and under-

standing of the four basic elements: People, Number, 

Business and Future.

The Manager Profile tool is used to identify various 

employees’ leadership and performance character-

istics, which form the basis for training and recruiting 

future managers within the Group.

Business Acumen is a programme aimed at widening 

employees’ understanding of key issues like customer 

value, pricing and profitability. It is also an important 

and enriching catalyst for the transfer of knowledge, 

skills and know-how within the Group.

Healthy employees and a safe and secure working 

environment with minimal accidents are of utmost 

importance to us. Every Lindab company is responsible 

for ensuring that local laws and regulations are followed 

Competence, commitment and an entrepreneurial spirit have 

since our early days characterized the employees of Lindab. 

This human asset has been key to serving and supporting our 

customers in the best possible way. This is why we continue to 

invest in our employees and in their health and safe and secure 

working environment.

’’
Dedicated employees and the entrepre-

neurship of Lindab are among our most 

decisive driving forces.
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and that employees undergo training for their individual 

job tasks. 

Health checks, preventive health activities, as well 

as joint training and a variety of sports activities, are 

customary within many Group companies, as are work-

place safety activities. In the event that workplace acci-

dents do occur these are analysed and needed chang-

es in routines are implemented without delay. 

Fruitful co-operation with the unions based on  

respectful relations has been an important part in 

Lindab’s improvement.

For further information see the Lindab Life 

section on LindNet.
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In many places where Lindab operates, and particularly 

at our main production facilities in Sweden, Denmark, 

Luxembourg and the Czech Republic, Lindab is one 

of the leading companies. It is our aim to contribute 

towards a positive local development, as well as having 

close contacts with authorities, municipal councils and 

organisations and in general act to support local socie-

ties. Different Lindab companies are involved in ongoing 

activities to support their local societies and their citi-

zens in many ways.

Support to schools, universities and other educational 

organisations and their students is a common practice 

within Lindab. In Diekirch, Luxembourg, for instance, 

we sponsor school contests for the promotion of skil-

ful secondary school students and assist technical 

students in their thesis work and help them practising 

their skills in our industrial environment. In Bargteheide, 

Germany we have an official co-operation with the 

Dietrich-Bonhoeffer secondary school and give the 

pupils possibilities to practical working experiences. In 

Båstad, Sweden, we support the environmental educa-

tion in one of the town’s schools. 

Participating as guest speakers at different uni-

versity conferences, as well as sponsoring university 

research within the areas of building systems and ven-

tilation as well as basic research are also examples of 

activities that involve for instance our Scandinavian and 

Luxembourg companies.  

Many of our companies also support adult and youth 

sports clubs and facilities with contributions and prod-

uct donations of building and ventilation materials. In 

Ängelholm and Grevie, Sweden, we have for instance 

supported the ice-skating training facility Gripenhallen 

and Grevie Sports Facility. 

Good relations with the society and their citizens are of importance 

to Lindab. Being present in around 30 countries in more than 125 

places, has made cooperation with and support to the local commu-

nity and its organisations a natural activity for Lindab, even though 

our involvement differ from country to country.
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’’
Lindab and its companies aim to contribute 

towards a positive local development.



In some cases our involvement in sports takes the form 

of sponsorship, which is intended for a wider audience 

to strengthen the company’s brand. One such example 

is the Lindab Arena, where Lindab naturally gains expo-

sure through a successful ice-hockey club, but has also 

supported with products to the newly refurbished and 

modernized arena and facilities. Another is the support 

we give to the annual ATP tennis tournament Swedish 

Open in Båstad.

Lindab AB has since long supported the Swedish 

Cancer Society (Cancerfonden) and Lindab s.r.o. in 

the Czech Republic supports the international char-

ity organisation C4C – Chance for Children in their aid 

and help to hospitalized and orphaned children. Lindab 

Romania’s subsidy to a kindergarten is a further exam-

ple of support to health and charity organisations. 

In most locations, Lindab is involved in strengthening 

the local communities and business climate through 

participation in organisations such as Industrigruppen 

i Bjäre (the Bjäre Industrial Group). By cooperating and 

working within these organisations we seek to improve 

conditions in general for the local communities with the 

aim to increase the attractiveness of the particular geo-

graphical area. This is beneficial to both the societies 

and Lindab. 

We are also members of national and international 

commissions working on new legislation and regula-

tions aiming for better ventilation and more 

healthy buildings.

For further information see the Lindab Life 

section on LindNet.
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For further references and access to our complete policy and guideline documents please see the 

Lindab Life section on LindNet. The below presentation high-lights the essence of each policy/guideline.

Lindab Life policy summary

Policies approved by the Board

lindab lindab life

Code of Ethics

Competition Law Handbook

Core Values

Insider Policy

IT Policy

Information Policy

• Ethical behaviour towards customers, suppliers, competitors

• Transparent and correct accounting principles

• Respect for human rights

• Whistleblower function

• Principles of fair competition

• Guidelines on how to act towards competitors

• Rules for actions in a dominant position

• Simplifying construction

• Down to earth

• Neatness and order

• The treating of sensitive information

• Definition of who is an insider within Lindab

• Rules for when insiders can trade in Lindab shares

• Maintained technical security by uniform IT infrastructure

• Efficiency of business system support and development 

• Transparency and uniform benchmarking

• Definition of who can communicate on behalf of Lindab

• Obligations for Lindab to release information

• Description on the releasing of information 
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Additional policies

Treasury Policy

Environmental Policy

Core Values

Financial Manual

Anti-corruption Policy

Sponsorship/event Guidelines

IPR* Policy

Acquisition Handbook

•  Framework for management of Lindab Group´s financial risks

•  Guideline for Lindab Treasury function how to manage the financial risk

•  Centralization of all financial transactions to Lindab Group Treasury dept

• Statement of the Group’s environmental commitment

• Products and production with a minimal environmental and health impact

• Continuous improvement and benchmarking of key objectives

• Comprehensiveness and comparability

• Relevance and reliability

• Adherence to IFRS*

• No employee may demand or accept a bribe

• No employee may offer or give a bribe

• Payments/Kickbacks to others than the 
 contracting party are forbidden

• Harmonize with brand communications

• Satisfy defined objectives

• Focused on reaching selected target groups

• Guidelines on protecting our trademarks

• New Inventions and Trade secrets

• Defending of IPR and stopping of infringements

• Outlines the acquisition process within Lindab

• Guidelines for due diligence and price calculation

• Stress the importance of integration of target 
 into Lindab

* Intellectual Property Rights* International Financial Reporting Standard
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Lindab Life is the unifying name for Lindab’s long term 
responsibility towards our customers, employees and other 
stakeholders as well as the societies we are present in and, 
of course, the environment we all live in.


